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What is ecomaginationsm? To
quote GE’s 2006 Annual Re-
port, “Ecomagination is a

business strategy to meet customers’ de-
mands for more energy-efficient, less
emissive products and to drive reliable
growth for GE—growth that delivers for
investors long term. Ecomagination also
reflects GE’s commitment to invest in a
future that creates innovative solutions
to environmental challenges and deliv-
ers valuable products and services to cus-
tomers while generating profitable
growth for the Company. “

Water is one of GE’s top five strate-
gic growth platforms and ecomagination
is the company’s most successful initia-
tive in recent memory. Now GE is bring-
ing ecomagination to residential water
treatment with the launch of the first
ecomagination-certified product attend-
ing this industry, the Homespring™ Cen-
tral Water Purifier. (See WC&P December
2005.)

Andrew Warnes is widely known as
a result of his tenure as the International
Director of the Water Quality Association,
where he worked primarily on European
regulatory issues on behalf of the US
water treatment industry. Prior to that,
he was the Director of International Sales
& Marketing for Sta-Rite Industries; he
also led growth into international mar-
kets for Kinetico Incorporated.

Warnes began in water treatment 15
years ago, when he left the military after
Desert Storm. Today, he’s more excited
than ever about the opportunities avail-
able to those in residential water treat-
ment.

“Several months ago, you gave me
the chance to write an article about
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whether the fortunes of the residential
water treatment industry are tied to the
home construction market (see WC&P
March 2007). The research proved to me
that, at least here in the US, the residen-
tial water treatment industry is closely
linked to new home sales—so much so
that there has been an approximate one-
to-one correlation between new homes
sold and POE units sold for at least the

past 16 years. This tells me that the in-
dustry has significantly larger opportu-
nities that are currently untapped and it
needs to do a better job at marketing it-
self—and I’m not content just to sit back
and ride the housing cycle,” he stated.

Warnes believes the industry is
ready for a more dynamic approach to
marketing and that GE is the company
that can do it. “GE has the respect, the
reputation and the resources to change
the way the residential water treatment
industry is perceived by consumers.
Ecomagination is an initiative that can
change perception and I’m thrilled to be
right in the middle of what I consider to
be a watershed moment in residential
water treatment,” Warnes said.

Warnes is Product Manager for GE’s
Homespring Central Water Purifier line.
The technology is unique—the device
uses the same hollow-fiber membrane
technology that has been used for years
in full-scale municipal drinking water
treatment plants treating up to 100 mgd.
“We put this membrane technology into
a compact, automatic package that home
and business owners can purchase at a
reasonable cost and that regulators are
comfortable with when we make a bac-
teriological purification claim,” Warnes
summed up.

The Homespring is the first GE resi-
dential ecomagination product for water
treatment. It incorporates proven hollow
fiber ultrafiltration (UF) membrane tech-
nology that provides safe and reliable
water to homes, small communities, busi-
nesses, rural locations and areas lacking
adequate infrastructure. “We pursued the
ecomagination certification to truly prove
the Homespring’s unique points of dif-


